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about me
I am pursuing my Bachelor of Science in Marketing at

the University of Tampa, set to graduate in May 2025

and am currently looking for an entry level digital

marketing position based in Tampa. I currently work

part-time at an agency, but am looking for an in-

house position with opportunity for full time. Thanks

for checking out my work!
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skills

Canva, Adobe, WordPress, CapCut, Google,

Microsoft, Qualtrics, SPSS, Asana, Slack, Metricool



Certifications

HUBSPOT ACADEMY

Social Media Marketing

SEO

Inbound Marketing

Content Marketing

Email Marketing

Inbound Sales
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GOOGLE SKILLSHOP

Google Analytics

Google Ads Search



PROFESSIONAL WORK
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GrowGetters
I manage the social media accounts of the Grow Getters Marketing, including Instagram, Facebook,

TikTok, LinkedIn, and Google Business. This consists of creating and posting graphics, reels, and

photos regularly, posting daily stories, and engaging with the online community for at least 15

minutes per day. 
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GrowGetters
The target market of female, small business owners led to a strategy of posting business and

marketing tips for business owners. Crafting effective captions, utilizing story features, and

prioritizing engagement led to a 253% increase in following and a 320% increase in post

interactions over the past 12 months.
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Cheval Wellness
I previously managed the Facebook and Instagram accounts for Cheval Wellness, a direct primary

care clinic. This consisted of generating reel prompts and filming content, posting graphics, reels,

and photos regularly, posting daily stories, and engaging for a minimum of 15 minutes daily. This led

to more than doubling the following and bringing in new customers. 
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Cheval Wellness
Because this client provides medical services, it was essential to ensure all information was

accurate. This, paired with consistent branding and regular posting, built trust within the

community and created a loyal following.
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Eric Ritter
I manage the personal LinkedIn and Meta profiles for Eric Ritter: CEO of Digital Neighbor, host of

The Search Bar Podcast, and USF marketing professor. The content is a blend of personal branding,

work-life balance insights, and clever integration of wine terminology with digital marketing tips,

positioning him an “SEO Sommelier”. 
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Pediatric dental anesthesia
associates

I manage the Meta and TikTok profiles for PDAA, sharing B2B marketing content targeting

pediatric dental offices across multiple states.  The content is a mix of educational, promotional,

heartwarming, and trending concepts to target the primary audience, while showcasing their

strongest value of creating positive dental experiences for children.
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Pediatric dental anesthesia
associates

Community management and clear content pillars have led to increased following by 300+ on

Meta, and 40+ on TikTok. Consistent and strategic story posts assist moving the followers along

their buyer’s journey of considering then partnering with PDAA. 
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Morrow Insurance
I managed the Google Business profile for Morrow Insurance which consisted of creating

posting graphics regularly and managing the comments and reviews.
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Iceberg heating & cooling 
I managed the Facebook and Google Business profiles for Iceberg Heating & Cooling

which consisted of creating and posting graphics regularly as well as engaging with the

online community.



COURSE WORK
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buyer behavior
The final group project in my Buyer Behavior course was to pitch a new product, my

group pitched AquaSmart, a multifunctional hard top bimini. I worked on the

promotional strategy including an example post and profile.
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digital marketing
My Digital Marketing course was definitely a favorite. We spent the second half of the

semester building portfolio websites using WordPress. We used what we learned about

branding and messaging and implemented it to our final project.
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Global marketing
In my Global Marketing course, I collaborated on a strategic campaign proposal for

Patagonia called Gear Up, Give Back; a global initiative promoting disaster preparedness,

sustainability, and community resilience. I designed an interactive website through Wix

to visually present our campaign strategy. 



(908) 337-9853
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Contact Me!

https://sarahiredell.com

sarah.iredell@gmail.com

www.linkedin.com/in/sarah-iredell


